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o The Problem

The collection, exploitation, and manipulation of personal data, coupled
with algorithmic social media conditioning tactics are eroding individual
privacy and autonomy, leading to a massive waste of physical and attention

resources, rampant Ad fraud, and a depressed, distracted and distrusting
consumer.



O The Opportunity

Regulation is not enough! There is an opportunity for surveillance and
algorithm free platforms controlled by people, which enable regulation, and
stimulate the digital economy with accurate data while eliminating data
duplication. Plus, companies waste significant amounts of profits on CRM
and CDP platforms with little return on investment and they face significant
breach and privacy regulation financial risks by holding onto customers
personal data they do not need!



o The Solution

We have built a data relationship and permission marketing platform for
people, using advanced Web3 and privacy-preserving technologies, that
guarantees privacy while consensual sharing their data in exchange for vale
in cash, exclusive content, information, services and offers from the people

and brands they care for, with zero surveillance and zero mind-manipulating
algorithms.



o The Market Opportunity

For brands, we replace data brokers, CRMs' and CDPs? (including their
exorbitant costs), with a new zero-knowledge3 data source direct from their
customers (constituents, patients), to analyse and action, with zero privacy
risk*. Then we help Brands to move their customers attention away from
distracted social media (when they show interest °), to a private channel
where they can cultivate and personalise each customer's journey from

decision to advocacy.

Customer Relationship Management Platforms.

Customer Data Portals.

Zero-knowledge data utilises secure multiparty computation to deliver analytics anonymously.

Data are stored in Profila servers, accessis anonymous & fully consented by each customer deliveringzero privacy regulation
or breach liability risk for the brand.

AIDAA marketingmodel - Awareness, Interest, Decision, Action, Advocacy.
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o The Addressable Market

Our market focus is brand image and desirability through retention and

loyalty marketing, targeting brands existing data (CRM, CDP) and digital
advertising spend. A ca. $300bn market opportunity.

D 104 of companies budget more for retention than acquisition. Finding
a new customer can cost five times more than retaining an existing

one. In addition, selling to an existing customer has a 60-70% success
rate versus a 5-20% of selling a new customer.



o How It Works For People

Create a Profila
(psychographic &
personal data)

Your profile level: Beginner

People are incentivised to

build a valuable personal and N
psychographic data Profila
through self-discovery
assessments and surveys.

People own and control all their
data and it is never sold.

Food & Drink (Completed 12%)

@Co

Alcohol Allergies

] & @ B
Home Feed Privacy Wallet My Profilg

Earn Zeke reward

tokens by completing

self-discovery
surveys (Q1.24)

Your Zeke

Collect more achievements to upgrade your
Zeke

Customize your Zeke

Your profile level: Beginner
"]

Complete tasks below to upgrade to
Intermediate level your profile and get 2 ZEKE

o Add more information about yourself

@ Try add moment

@ complere 10 quiz questions (30%)

A ¢ & B

Level-up on data
quality and receive
better offers
(Q2.24)

Q Complete your Profila

@ Wwatch all the Privacy modules

O Vote for 5 brands (30%)

Your badge collection




How It Works For People

Manage who has
access to your data
in a ledger (Q2.24)

Select buckets of
data to share
privately (Q2.24) FriendsaFamily

Requested preferences

People share their Profila f« o™ T

Favourite cuisine

data with their family and -3~ [l =
friends privately. |

share results

. NGB B “
2 Shared data . Sporty Helvetica

Select preferences you'd like to share h. fi
Shared preferences Itis a long established fact that a reader will be distracted by the readable content of a page

G O to m arket D & B B / o ) \ el when looking at its layout. The point of using Lorem Ipsum is that it has a more-or-less normal
o o Destinations & Bucket List o 0 Destinations & Bucket List > distribution of letters, as opposed to using 'Content here, content here', making it look like

readable English. Many desktop publishing packages and web page editars now use Lorem

Available
Ipsum as their default model text, and a search for 'lorem ipsum’ will uncover many web sites

Lorem ipsum dolor sit amet. Est Travel e - ) ;

> still in their infancy. Various versions have evolved over the years, sometimes by accident,

facere molestiae ea aliquam soluta Activities & Entertainment N

R o sometimes on purpose (injected humour and the like).
qui soluta exercitationem ut

# Edit access www.sporty-helvetica.com

they would like to join the P —

Complete to share

D .
ro Ila /at Or‘ ' ’ Lorem ipsum dolor sit amet. Est
o facere molestiae ea aliquam soluta [ B sharemore data B Request qui

qui soluta exercitationem ut

consequatur voluptas sed sint

Select quizzes you'd like to share

ProfilaBo
.



o How It Works For Brands

Brands invite their
customers to Profila.
Loyal customers will
share accurate Profila
data in exchange for

value in exclusive content

& offers.

Revenue: Brands subscribe to
Profila data and advertise to
their customers. 50-90% of
revenues are paid to people.

Set your contact &
content
preferences (Q2.24)

< Metronome

. Funky Fashionista Subscription

Offer valid till

04 Sep 2022 2 days left

Content frequency

Engage with the
best content
from brands

Manage your
data privacy

9:41

i ° Brand

< Create your Rights Assertion Request

When exercising your data subject rights,
remember 4 practical points:

@ Limited response time
This is usually a maximum of 1 month

& Not always “yes”
If a company cannot (timely) respond,
they must state why.

@ Identity verification
You may be asked to confirm your identity
(e.g. ID card) before getting a response to
your request

@ Free of charge
Companies should respond to your
request for free (unless your request is
repetitive, excessive or unfounded).

‘ equire
| 10.5zeke ~$10.5

Your balance
97.3 zeke ~597.3

Share sentiment
rich content
(Q2.24)
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o Research

HSLU - Lucerne University of Applied Sciencesand Arts; School of Information
Technology, Switzerland. A Al Question Answering Tool for Website Privacy Policy
Comprehension.

UC3M - Santander Big Data Institute & Universidad Carlos Ill de Madrid, Spain.
Zero Knowledge Advertising (ZKA): a new era of privacy-preserving AdTech
solutions.

Impact: The solutions align with Sustainable Development Goals (SDGs) 9 (Industry,
Innovation, and Infrastructure), 16 (Peace, Justice, and Strong Institutions), 4 (Quality
Education), 17 (Partnershipsfor the Goals), and 10 (Reduced Inequalities).



o Technology IP

a HSLU - Lucerne University of Applied Sciences and Arts; School of Information
Technology, Switzerland. A Question Answering Tool for Website Privacy Policy

Comprehension.Semanticsearch, Al, NLP, Human Verification ML.
(AWARDED RESEARCH)

Chamath Palihapitiya says biggest Al asset in future is not the ChatGPT engine itself,
it will be an element of machine learningwhich is called reinforcement learning,
specifically reinforcement learning from human feedback (All-in Podcast 13.01.23).
The IP (ca. CHF1M) and revenue potentialfor this technology belongs to Profila.


https://26847695.fs1.hubspotusercontent-eu1.net/hubfs/26847695/Web3/Profila_AI_Privacy_Research.pdf

o Technology IP

UC3M-Santander Big Data Institute & Universidad Carlos Il de Madrid, Spain.
Zero Knowledge Advertising (ZKA): a new era of privacy-preserving AdTech

solutions.

The ZKA protocol will be implemented in the Profila platform (H2.23/24) with our
university partners, to prove the technology, then it will be extended to the internet
through browser plugins and SDK for any website or mobile applicationto benefit
from in the future. The IP and revenue potential for this technology belongs to

Profila.



https://26847695.fs1.hubspotusercontent-eu1.net/hubfs/26847695/Web3/Profila_Zero_Knowledge_Advertising.pdf
https://www.youtube.com/watch?v=AxUpKtnilOI

2016-20

2020/21

O Traction And Targets

2022/23

2024-26-30

Web Summit (11.16) Alpha Start-
up Prototype. Validation
received from then Facebook
CTO.

CERN Privacy department
collaboration on a privacy
chatbot prototype.

Official Contract for the Web
Contributor.

Research into our business
model with St. Gallen MBA
students.

MVP development starts (2017).

Successful MVP Alpha trials with 5
Swiss SME and 50 individuals.
Microsoft for start-ups funded.

Primary Privacy AI/NLP Research -
Swiss Government funded
(ca.CHF1M): 07.21-02.24.

Primary AdTech Research -
University Carlos 3 Madrid: Zero
Knowledge Advertising
Protocol.

Business development, gaining
insights from 30+ global brands.

Cardano project Catalyst Web3
grants funded R&D (ca. $570k).

Awarded Top5 data start-up in
AdTech by I-Com. 07.22.

Awarded the Certificate of Best
HCI-CPT 2023 Paper for AI/NLP
research. 08.23.

MVP platform re-development for
beta trials (09.22-12.23).

Web Summit Beta Start-up. 11.23.

Web3 integrations.

Platform beta trials, Q1.24.
Zeke token sale, Q1.24.
Target: Dec.26 CHF10M+ ARR,
600k users, 10X valuation at
CHF100M. Series A.

Target: Dec.30 CHF100M+ ARR,

10X, 50M users, valuation at
CHF1B. Series B.



O The Investment Opportunity

Equity Seed Round
CHF2M round at CHF18M* valuation

Token Seed Round (Zeke utility token*¥*)
CHF1,5M seed and private round at 0.03-0.045 per token (publicsale at $0.075 - Q3.24)

* Equity & token (1:1) match options.
**ZEKE utility token is confirmed as a utility token per legal memorandum of PWC Switzerland.

2024/H1 2024/H2 2024/H2 2025/26
Runway - 18 months lean 24 months accelerated
Platform launch and Beta trials, Scalesalesand operationsinto Acquire 14 brandsand 37K 26 brands,168Kusers,
3largeand 5 SME brands. USA markets for growth. individualusersinFY1, CHF2.TM ARR.
generating CHF300k ARR.
Implementation of Web3 Implementation of feature 2026- 78 brands, 616K users,
technologies. roadmap and enhanced data Implementation of phase 1 of CHF12.9M ARR.
security posttrials based on Zero Knowledge Advertising
Zeke token sale (ISPO/LBE) product market-fit. Protocol & Smart Al NLP for Series A fundinground, exit 1.

Q2.24, Privacy ChatBot. Dec.26.



o The Co-Founders

Shawn Jensen Michiel Van Roey

Founder, Product & Executive Officer Co-Founder, Legal & Web3 Officer Co-Founder, Design & Research Officer
Telco product, architecture & customer 10 years XP as EU-qualified business lawyer Digital marketin_g, architecture,

service with 20+ years XP in senior in international law firms, CERN, Cisco. ecosystem des!gn, 2.0‘years XP.
managementrolesin ISP’s, SI, and global Specialized in tech & privacy law, author of designing crea'FlveFjlgltaI solutions for
Telco organizations. crypto-asset regulations. complexorganizations.

Our vision. Digital agency, privacy and valued relationships for people.


https://www.linkedin.com/in/shawnj/
https://www.linkedin.com/in/michielvanroey/
https://www.linkedin.com/in/lucasbragg/




Investment Summary

Why: The erosion of privacy, autonomy and happiness through surveillance and social conditioning.
Mission: Digital agency, privacy and valued relationships for people.

How: A category-defining data relationship platform built for and owned by people, used by brands.
IP1: Ground-breaking zero knowledge advertising protocol research, value a 39 party cookie-killer.
IP2: Al, NLP smart knowledge bases prototype, Swiss government funded research, value ca. CHF1 M.
Market: Multi $B customer data and advertising, our focus is customer retention and lifetime value.
When: Beta platform launch: Q2.2024, achieving CHF 5-10 million ARR in 2026 (USA & EU markets).
Who: Profila GmbH Switzerland, led by founder & CEO/CPO, Shawn Jensen.

Raise: Seed CHF3-5M at CHF18M valuation, yielding 10X in 2026.

Burn: 24-month blitz-scaling adoption (B2B2C & D2C), feature & security roadmap implementation.



L\
Shawn Jensen

Founder, Product & Executive Officer

Telco product, architecture & customer
service with 20+ years XP in senior
management rolesin ISP’s, Sl, and global
Telco organizations.

Jakub Wyrobek (+2 Devs)
Chief Technology Officer
Software Engineer with +12 years XP.

Founded a non-custodial cryptocurrency
wallet with a built-in swap features.

o Our team

Michiel Van Roey
Co-Founder, Legal & Web3 Officer

10 years XP as EU-qualified business lawyer

in international law firms, CERN, Cisco.
Specialized in tech & privacy law, author of
crypto-asset regulations.

N

Pieter Victor
Fractional CFO & Board Member

Entrepreneur with a strong interestin
Corporate Finance, M&A, Innovation and
Investments.

Luke Bragg

Co-Founder, Design & Research Officer

Digital marketing, architecture,
ecosystem design, 20 years XP
designing creative digital solutions for
complex organizations.

\

b

[

Mitchell Goudie
Product & Marketing Manager

Awarded journalist and high energy
product marketing and community
manager.


https://www.linkedin.com/in/shawnj/
https://www.linkedin.com/in/michielvanroey/
https://www.linkedin.com/in/lucasbragg/
https://www.linkedin.com/in/kubawyrobek/
https://www.linkedin.com/in/pietervictor/

J

Clara-Ann Gordon Mikko Kotila Philip Lams Elie Auvray Jose Henriques
Legal & Privacy Ad-Tech & Engineering Acquisitions & Business  Leadership & Product Leadership & Marketing


https://www.linkedin.com/in/clara-ann-gordon/
https://www.linkedin.com/in/elieauvray/
https://www.linkedin.com/in/josehenriques/
https://www.linkedin.com/in/philip-lams-a9a64215/
https://www.linkedin.com/in/mikkokotila/

o The Product Strategy

Profila is a category defining data relationship and permission marketing platform built
for people to create, own, maintain and share their personal data and preferences
privatelywith people and brands in exchange for value.

Profila is used by brands seeking accurate and compliant personal data insights from
each individual customer to deliver value.

Unlike Instagram, Tik-Tok, Google, Salesforce and Oracle, our platform partners (people)
consensually share their ethically-evergreen personal data with the people and brands
they trust. Brands in turn deliver preference-basedinformation, contentand advertising
to their customers, through a private, surveillance and algorithm free communication
channel. We divert attention from social to private on interest, optimising Ad spend.

Our relationship success metrics are improved conversion, lifetime value, loyalty and
retention through mindful customer attention.



O The Competition

The Past The Future

—
= Segment brave

GENERS Profila

Future use cases

- | want to view content that | like without being tracked or nudged.

« | only want to see personalized advertising from the brands | care about.

« | want to share my personal data with family, friends and brands | trust.

« |wantvalue in return for my personal data and time (attention).

« | want my privacy rights and choices respected.

« | wantto share my content and feelings (positive and negative sentiment) privately with the
people and brands | trust.



o The Web3 Strategy

Web3 helps to solve the market problems of agency & privacy, giving
control of personal data assets and attention back to individuals.

» A Zero Knowledge Advertising (ZKA) protocol

«  We will build this protocol in 2024 post funding with the university of Madrid.
- Digital identity

« Multichain-ID strategy. Cardano Atala Prism trials in progress.
« Data subject rights assertion ledger

« Multichain strategy. Cardano blockchain trials completed.
« Smart contracts for data sharing and attention

« Multichain strategy. Cardano trials paused until Midnight side chain released.
« NFT for customer-generated content

« Multichain strategy. Cardano blockchain trials completed.
« Token incentivized gamification

« Native Cardano utility token for platform gamification rewards & staking.



o Web3 Grants

Cardano Catalyst

community backing

5 Separate Funds

10 Funded Proposals

80% of POCs developed

50% POCs integrated in the

platform

Privacy Ledger:
$19,200

NFT for Customer
Feedback: $49,250

DApp to control
your data: $46,850

Control your data
via PRISM: $39,650

Anonymity & Data
control with ZEKE:
$25,050

Anonymity & Data
control with ZEKE
(Pt. 2): $84,000

Control your datavia
PRISM (Pt. 2): $67,500

Company Privacy
Ledger: $81,300

Control your data with
Profila (Pt. 2): $79,500

Al lawyer on Cardano-
Profila/HSLU: $78,000



The Zero Knowledge Token - Zeke




Gamification

People can:

Create adigital profile and interactwith
brands earn experience points (XP) to
level up their Profila and earn rewards.

Interact with their favorite
brandsto achieveabrandrank’
for exclusive rewards.

Unlock exclusive NFTs of Zeke
through stakingtheir tokens
on the platform every month.

Explore our psychographic quizzesand
earn badges.

Community Governance

ZEKE holders canvote on new platform featuresand assistinshaping
Profila’s future.

Legal disclaimer: ZEKE is confirmed as utility token per legal memorandum
of PWC Switzerland.

e

Your Zeke

Collect more achievements to upgrade your
Zeke

Customize your Zeke

Your profile level: Beginner
L]

Complete tasks below to upgrade to
Intermediate level your profile and get 2 ZEKE

° Add more information about yourself
@ Try add moment

@ Complere 10 quiz questions (30%)

< Zeke's kennel

—ervmes
Q Complete your Profila
Q Watch all the Privacy modules

O Vote for 5 brands (30%)

Your badge collection

& &

Moment Novice Moment Ambassador

For sharing 10 moments For sharing 20 moments

r O

Moment Expert Moment Connoisseur

For sharing 30 moments For sharing 40 moments




The Zeke Token Allocation

Parties Distribution Percentage Vesting
Token sale 110'000'000 22% See next slide
Team 75'000'000 15% 15
Service Providers 15'000'000 3% 15
Advisors 25'000'000 5% 15
;’oken Liquidity & listing 251000'000 504 24

ees

Ecosystem dev. 50'000'000 20% 12

Ecosystem rewards 150'000'000 30% 48




Total Supply Total Raise*

500,000,000 $2,505,000 $3.909.375
Rounds Allocation Percentage Price Raise
Pre-Seed (closed) 22,5M 4.5% $0.022 $0,495M
Seed Round (Open) 22,5M 4.5% $0.030 $0,675M
ISPO (14/05 - 28/06) 15M 3.0% $0.075 $ 0,085M
Public Sale - LBE** 50M 10.0% $ TBD* $ TBD*

*Does not take into accountthe raisefrom the LBE, which cannotbe assessed.
** |BE is a price-discovery event, sothe priceis not known inadvance

The Zeke Token Sale

Initial Market Cap

Initial Unlock

10,425 %
FD Market
cap Vesting
$11M 0% unlock, 1 cliff, vesting 9M
$15M 0% unlock, 1 cliff, vesting 9M
$37,5M 0% unlock, 1 cliff, vesting 4M
$37,5M  100% unlock, no cliff, no vesting



2023

Q3-Q4

2024

Q1-Q2

The Web3 Development Roadmap

Q3

Q4

Rescopingthe Profila MVP
platform featuresfor Web3
rebuild.

Web3 Digital identity
architecture defined for Atala
Prism implementation.
Distributed data architecture
defined.

Privacy ledger on Cardano
and Profila moments NFT
implementations
rearchitected.

Q2 Profila platform alpha
launch.

Implement phase 1 of Atala
prism digital identity scope.

Implement Web3 privacy
ledger phase 1 on Cardano.

Implement Web3 Profila user
moments NFT on Cardano.

Implement Web3 Zeke token
gamification on Cardano.

Profila platform market go-
live.

Implement phase 2 of Web3
projects: Atala prism digital
identity, Privacy Ledger,
Moments NFT, Token
gamification.

Scope Profila wallet
integrations.

Scope Profila browser plugins
for Brave & Chrome browser
as partof Zero Knowledge
Advertising (ZKA) protocol.

Launch Web3 capabilities:
Digital ID, Privacy Ledger,
Moments NFT, Zeke token
gamification.

Implement phase 1 of wallet
integrations.

Implement phase 1 of ZKA
protocol, browser plugins.

Profila mobile apps
(sideloaded on 10S & &£-
Android).




Profila
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